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Executive Summary

1. Americans would rather discuss who they’re
voting for in the 2024 presidential election
than their finances.

2. Today’s parents are having more in-depth financial
conversations with their children than their parents
did with them.

3. Although parents are more regularly discussing

financial concepts with their kids, kids aren’t
necessarily looking to their parents for financial
advice.

4. Americans often don't see eye to eye with their
partner on handling their finances and might not
be truthful about money — propelled by feelings
of shame and embarrassment.

5. Americans are often unaware of their family's
financial status, but many suspect they will need
to provide help to parents or in-laws in the future.

0. For most parents, talking to their kids about
giving to charity is important, and for some,
making sure some of their inheritance goes to
a good cause is important.

7. Financial advisors are the new therapists.
They’re getting families to talk about money
openly and honestly.



A letter from Scott Ford and Beth Lawlor

Scott Ford

President,
Wealth Management,
U.S. Bank

There are few things more personal
than money. How we manage our
financial affairs impacts both our
individual hopes and dreams and the
financial security of our families.

U.S. Bank’s Challenging Conversations About Money
survey takes a deep dive into how families talk (or don't
talk) about some of the most personal money
conversations there are: debt, savings, inheritance,
providing financial support to family members — and
some of the emotions that accompany those
conversations, including shame, judgment and
embarrassment.

Our findings show that most Americans would rather
speak about anything else than their financial situation
—including who they’re going to vote for in the
upcoming presidential election.

Beth Lawlor

President,

Private Wealth and Affluent
Wealth Management,

U.S. Bank

Transparency issues abound in other areas, too. When
it comes to relationships, for example, most Americans
don’t agree with their partner on how best to handle
their finances. Moreover, some admit that they’re not
always truthful about money, due to a feeling of either
shame or embarrassment.

Even so, the survey suggests that Americans are
placing increasing priority on financial literacy and
management. For example, many families are turning to
financial advisors to bridge the difficult conversations
they’re uncomfortable having with their families.

Today’s parents are also having more in-depth financial
conversations with their children than their parents did
with them. In fact, Americans were twice as likely to
regularly discuss financial topics such as investing in
stocks and bonds with their kids than their parents
were with them.

Our hope is that these survey findings spark a dialogue
on the importance of families discussing challenging
financial topics, ultimately empowering more families
to engage in the tricky conversations that are critical to
building wealth.



Key findings from our research

Americans would rather discuss who they’re
voting for in the 2024 presidential election
than their finances.

Parents would rather discuss frequently cited
tension points - like who they’re voting for in
the 2024 election (76%) or world events (71%)
- than the details of the family’s finances
(63%) with their children.

Today’s parents are having more in-depth
financial conversations with their children
than their parents did with them.

Parents are almost twice as likely to regularly
discuss financial topics such as investing in
stocks and bonds (44%) with their kids than
their parents were with them (24%).

Although parents are more regularly
discussing financial concepts with their
kids, kids aren’t necessarily looking to their
parents for financial advice.

Less than half of Americans (44%) turn

to a parent for financial advice. However,
women are more likely (49%) than men (35%)
to seek advice from their parents about
money.

Americans often don't see eye to eye

with their partner on handling their finances
and might not be truthful about money —
propelled by feelings of shame and
embarrassment.

More than a third of Americans do not

agree with their partner on how to best
manage their money, both now (39%) and

in retirement (34%). Additionally, a third of
Americans say they have lied to their partner
about money (30%), with women slightly
more likely to have lied than men (31%
women vs. 27% men).

Americans are often unaware of their
family's financial status, but many suspect
they will need to provide help to parents or
in-laws in the future.

Almost half of Americans (45%) have no idea
what their parents’ financial situation is and if
they know anything, are more likely to know
about their parents’ financial liabilities (60%)
than their savings (38%). Despite their
uncertainty, almost 2/3 (64%) of Americans
say their parents know they can count on
them for financial support.

For most parents, talking to their kids about
giving to charity is important, and for some,
making sure some of their inheritance goes
to a good cause is important.

More than half of parents discussed giving
money to charity with their children while
they were growing up (55%). Additionally, of
the parents who said creating generational
wealth is a priority for them, nearly a quarter
say they want at least a portion of the assets
they’re passing along to be donated to a good
cause, like a charitable foundation (22%).

Financial advisors are the new therapists.
They’re getting families to talk about money
openly and honestly.

In addition to providing practical investment
(87% mass affluent) or tax advice (77% mass
affluent), financial advisors are helping to
bridge gaps in conversation among mass
affluent families, with over half (53%) saying
their financial advisor has helped their family
work through uncomfortable conversations
about money.



Americans would rather discuss who

they’re voting for in the 2024
presidential election than their finances.

While it is a commonly held belief that talk of politics, current events and world issues
can create tension among family members, parents would rather talk to their children
about who they are voting for in the 2024 presidential election (76%), and current
events and world issues (71%) than the details of their personal finances (63%).

767

of parents are comfortable
discussing who they are
voting for in the 2024
presidential election with
their children.

1%

of parents are comfortable
discussing current events
and world issues with their
children.

637

of parents are comfortable
discussing details of their
personal finances with their
children.

Q1A. To start, how comfortable do you feel discussing each of the following with your child(ren)? <Showing Comfortable T2B> Base: Gen Pop Parents n=449




Parents who feel the least comfortable discussing their finances with
their children include:

Midwestern parents feel the least comfortable discussing their finances
with their children compared to parents from other U.S. regions

South 62%
Northeast 61%
Midwest 57%

o (o) o are comfortable
59/0 @ 62/0 63/0 discussing their

finances with

of Gen X of Boomer of Millennial . .
parents parents parents their children
67%

58%

Moms feel less comfortable

discussing their finances

with their children
Moms Dads

Q1A. To start, how comfortable do you feel discussing each of the following with your child(ren)? <Showing Comfortable T2B> Base: Gen Pop Californian Parents n=50%;
Gen Pop Texan Parents n=42*; Gen Pop Western Parents n=103; Gen Pop Southern Parents n=181; Gen Pop Northeastern Parents n=74*, Gen Pop Midwest Parents
n=91*, Gen Pop Gen X Parents n=115; Gen Pop Boomer Parents n=123; Gen Pop Millennial Parents n=159; Gen Pop Mothers n=231; Gen Pop Fathers n=213. *Small
sample size



Likewise, when talking to their parents, Americans feel more comfortable
discussing who they are voting for in the 2024 presidential election and
current events and world issues than the details of their personal finances.

Americans’ comfort discussing the following with their parents

68%
64%

Who they are voting Current events and My finances
forin the 2024 world issues
presidential election

Q1B. How comfortable do you feel diseussing each of the following with your parent(s) <Showing Comfortable T2B> Base: Gen Pop Americans n=6




Americans who feel least comfortable discussing their finances with their
parents include:

Texans feel the least comfortable discussing their finances with their
parents compared to Americans from other regions

Midwest 53%
Northeast 51%
Texas a47%

o (o) o) are comfortable
49/0 @ 55/0 58/0 discussing their

finances with

of Gen X of Millennial of Gen Z .
Americans Americans Americans their parents
Comfort discussing their finances with their parents B Women
M Men
54% o7%

Q1B. How comfortable do you feel discussing each of the following with your parent(s) <Showing Comfortable T2B> Base: Gen Pop Western Americans n=153; Gen Pop
Southern Americans n=232; Gen Pop Californian Americans n=70*; Gen Pop Midwest Americans n=140; Gen Pop Northeastern Americans n=100; Gen Pop Texan
Americans n=58*; Gen Pop Gen X Americans n=157; Gen Pop Millennial Americans n=265; Gen Pop Gen Z Americans n=151; Gen Pop Women n=359; Gen Pop Men
n=259. *Small sample size



Parents are divided on whether it is their job to set financial boundaries
with their children.

530/0 of mothers believe it is

their job to set financial boundaries
with their children.

41 o/o of fathers believe it is

their job to set financial boundaries
Almost half of parents (47%) are with their children.
split on whether it's their job to set
financial boundaries with their children.
However, mothers are more likely than
fathers to believe it’s their job.

477

Much more than any other generation, Boomers did not believe this is their job.

Parents that feel it’s their job to set financial boundaries with their children

56%
52%

31%

Millennials Gen X Boomers

Q2A: When talking to your child(ren) about money, which of the following statements do you believe? Base: Gen Pop Parents n=449; Gen Pop Mothers n=231; Gen Pop
Fathers n=213; Gen Pop Millennial Parents n=159; Gen Pop Gen X Parents n=115; Gen Pop Boomer Parents n=123



Today’s parents are having more in-depth
financial conversations with their children
than their parents did with them.

Conversations about investing take place more often today. 440/
Today’s parents are almost twice as likely to regularly discuss O
financial topics such as investing in stocks and bonds (44%) with

o _ _ of parents say they
their kids than their parents were with them (24%).

regularly discuss
investing in stocks
and bonds with
their kids

Discuss investing in stocks and

bonds with parents and children @

45%

247,

39%

Millennials

of Americans say
20% they remember
discussing investing
in stocks and bonds
with their parents
16% when they were kids

45%

Boomers

M Discuss investing in stocks and bonds with their children
M Discuss investing in stocks and bonds with their parents




Despite these financial conversations happening more frequently, mothers were less likely to discuss
investing in stock and bond markets with their kids than fathers.

1 o
o
IN S (35%)
ﬁ o O
Women say they discuss investing in stocks
and bonds with their kids

1 I 2
o
IN £ (51%)
® O
]
Men say they discuss investing in stocks
and bonds with their kids.

This is perhaps a byproduct of their own experiences growing up, as fewer women than men report
learning about investments from their parents (20% women, 28% men).

Q3A: Did you discuss the following financial concepts with your child(ren) when they were growing up? <Showing NET: Yes, at least occasionally T2B> Base: Gen Pop
Mothers n=231; Gen Pop Fathers n=213 Q3B: Looking back on your youth, did your parent(s) discuss the following financial concepts with you when you were growing

up? <Showing NET: Yes, at least occasionally T2B> Base: Gen Pop Women n=359; Gen Pop Men n=259



Conversations regarding career path and financial goals:

Today’s parents are also more likely to say

they’ve had conversations with their children Alignipg career path and
financial goals

about how to choose a career path that aligns
with their child’s financial goals -- a discussion
they may not have had growing up.

More than 3 in 5 (65%) parents said they 65%

discussed this concept with their children

when they were growing up, while only 41% of

Americans recall discussing this concept with 41%

their parents when they were growing up.

lntereStlngly’ more women recall havmg this B Parents who discussed these topics with their kids

conversation with their parents than men (43% B Americans who recall having these discussions with
women, 38% men). their parents when they were growing up

Conversations regarding cost and payment of college tuition:

Parents are also discussing the cost of

Cost of college tuition and how to
pay for it

college tuition and how to pay for it with
their children more frequently.

Parents who discussed this concept with
their kids when they were growing up:

« 64% of parents 64%

Americans who recall having this discussion

with their own parents when they were 44%

growing up:

» 44% of Americans

B Parents who discussed these topics with their kids
B Americans who recall having these discussions with
their parents when they were growing up

Q3A: Did you discuss the following financial concepts with your child(ren) when they were growing up? <Showing NET: Yes, at least occasionally T2B> Base: Gen Pop
Parents n=449; Q3B: Looking back on your youth, did your parent(s) discuss the following financial concepts with you when you were growing up? <Showing NET: Yes, at
least occasionally T2B> Base: Gen Pop Americans n-625; Gen Pop Women n=359; Gen Pop Men n=259



However, gaps remain among today’s parents and children on whether
some financial conversations took place.

Investing in real estate

4in 10 (41 %) Only 257 of Americans

=)o =;o
=)o =;o
=)o =;o
E-)o =§o

E_)o E-)o

Parents discussed recall learning about
investing in real estate investing in real estate from
with their kids. their parents.

Investing in a 401k, Roth IRA, or other retirement fund

ﬁﬁﬁiﬁ 5 in 10 (5 1 %) OnIY 29% of Americans

o o o o o Parentsdiscussed recall learning about

@ @ @ @ @ investing in a 401k, Roth investing in a 401k, Roth IRA,
IRA, or other retirement or other retirement fund from
fund with their kids. their parents.

Q3A: Did you discuss the following financial concepts with your child(ren) when they were growing up? <Showing NET: Yes, at least occasionally T2B> Base: Gen Pop
Parents n=449; Q3B: Looking back on your youth, did your parent(s) discuss the following financial concepts with you when you were growing up? <Showing NET: Yes, at
least occasionally T2B> Base: Gen Pop Americans n=625




Although parents are more regularly discussing

financial concepts with their kids, kids aren’t
necessarily looking to their parents for financial
advice.

The majority of Americans do not seek out their parent’s advice/input about money.

Similarly, when asked about who has been most influential in informing how

they manage their finances, less than half chose their parents/legal
guardians (42%), although, women and younger generations were more

o . . .
44/o likely to choose a legal/guardian than older generations.
497, i i
o X are more likely to seek advice from
of women their parents about mone
Less than half of wpf Y
Americans turn to X o
567

a parent for advice of Gen 7

about money are also more likely to turn to their

+ >
parents for advice about money

45% vs. 38% of Gen X

of Millennials J

Those who chose parents as influential financial sources

H women chose their parents or legal
5in 10 , eir parents orieg
guardians as an influential financial source

427 (49%) . isiotmen

6 in 10 Gen Z and 45% of millennials chose their

parents or legal guardians as an influential

Americans Chf)se thel‘r (58%) : :
parents as an influential financial source

ﬁnancial source vs. 41% of Gen X and 28% of Boomers




While many parents acknowledge that their children don’t manage their money
in ways they agree with, they are very confident in their children’s financial

fortitude.

437

of parents acknowledge their
children don’t manage their
money in ways they agree with

mi 54% of Americans feel their >
children will be able to take care

of them financially, if they

encounter hard times

797%

of parents say their children
are able to successfully
manage their finances

confident that their children
will be able to take care of

* 57% of women feel

them financially

vs. 51% of men

Parents aren’t completely worry-free, however. Nearly 4 in 10 (37%) parents
worry their children will require financial assistance well into adulthood.

537%

of Gen X parents are concerned that their children will
be financially dependent on them well into adulthood

- D
Additionally, Gen X and millennial Americans may be feeling the
sandwich-generation squeeze, as more than a third also worry they’ll
be responsible for taking care of their parents/in-laws financially
457 397
q millennials Gen X J

Q8: How much do you agree or disagree with each of the following statements? <Showing Agree T2B> Base: Gen Pop Parents of children ages 13 and older n=274; Gen
Pop Mothers of children ages 13 and older n=136; Gen Pop Fathers of children ages 13 and older n=137; Gen Pop Millennial Parents n=159; Gen Pop Gen X Parents n=115
Q10A: How much do you agree or disagree with each of the following statements about how you choose to speak about your finances with your family? <Showing Agree

T2B> Base: Gen Pop Millennial Americans n=265; Gen Pop Gen X Americans n=157
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Americans often don't see eye to eye with
their partner on handling their finances and

might not be truthful about money -
propelled by feelings of shame and
embarrassment.

More than a third of Americans do not agree with their partner on how to best
manage their money, both now (39%) and in retirement (34%).

Younger couples are more likely than older generations to hold different opinions than their partner on
how to manage their money: 48% Gen Z & millennial vs. 32% Gen X, Boomer, & Silent+ couples.

ApA0H 3in1031%) | AfR0G 3in 10 (29%)
o o o Americans saythey are o o o o o Americans have different
m @ @ unaware of their partner’s M M m @ @ opinions on what to do with
finances their money after they’re
both gone

In addition, 6 in 10 (60%
Ar\wa'uon.ln() 50000600606 OGOG
mericans think they make better 1 1 1 o 1 [ T T T

financial decisions than their partner.

\/ 620/ of men believe they make better financial
o

decisions than their partner

(vs. 58% of women)

V 650/ of millennials believe they make better financial decisions
o than their partner — more than any other generation
(vs. 60% of Gen X, 59% of Boomers)



Further, a third of Americans say they have lied to their partner about money (30%).

Women (31%) are slightly

Of those who have been dishonest with their
more likely than men (27%)

to have lied to their partner partners, think they make better financial

about money. Among decisions than their partner.
generations, 43% of

o O
millennials have lied to a [ Tﬂ
o O
partner about money vs. ; I n 1 O o
31% of Gen X, 27% of Gen Z, (68/3) ﬂw
and 17% of Boomers.

1
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As unmarried partners start to combine their finances, embarrassment may be a
contributing factor in deceit. In fact, a third (36%) of unmarried Americans say
they’d be embarrassed to be fully transparent about their finances with the person
they’re dating, especially younger Americans.

41%

31%

“I would be embarrassed
to be fully transparent
about my finances with
the person I'm dating.”

Gen Z & Millennials Gen X, Boomers, & Silent

Q10B: How much do you agree or disagree with each of the following statements about how you choose to speak about your finances with your spouse/partner? <Show
Agree T2B> Base size: Base: Gen Pop Married or In a relationship Total n=547; Men n= 248; Women n=271; Gen Z n=73*; Millennials n=172; Gen X n=132; Boomers
n=159 Gen Pop Lied to partner n=170; Gen Pop Not Married Total n= 570; Gen Z & Millennials n=298; Gen Pop Gen X, Boomers, & Silent+ n= 272. *Small sample size




Americans are often unaware of their family's
financial status, but many suspect they will need to
provide help to parents or in-laws in the future.

Americans are generally comfortable talking about

finances with their parents.

Despite being comfortable discussing

finances with their parents, almost half
of Americans (45%) have no idea what

their parents’ financial situation is.

More than a quarter of those surveyed
(27%) say they don’t know if their
parents plan to leave them an
inheritance (more women than men
say this — 31% vs. 23%). Additionally,
43% do not expect to receive an
inheritance at all.

In fact, Americans are more likely to
know about their parents’ financial
liabilities than their savings, and
daughters are much less likely to know
about their parents’ savings than sons.

B Total
B Men
B Women

31%
27%

23%

| have no idea if my
parents plan to or are
able to leave me an
inheritance

85% sayitsi

o say It's important
to talk with their parents
about money

82% say their

parents are good
financial role models

66% say their parents

had a positive impact
on the way they manage
their finances

o . .
564: say it’s important
for money conversations
with their parents to be
transparent

46%
38%

| know exactly
how much my
parents have
saved

667

of Americans are
comfortable talking
about their finances
with their parents

457

of Americans have
no idea what their
parents’ financial
situation is

607

of Americans know
about their parents’
financial liabilities

(vs. 38% who know how much
their parents have saved)



Although many Americans are uncertain about their parents’ financial situation, about half (48%) say
they suspect they will need to provide for their parents or in-laws in the future.

And it seems these individuals may be happy to do so, with the majority agreeing with the statement:

“My parents can count on me for financial support.”

Americans suspect they o o Americans agree, “My parents
will need to provide for ﬂ‘ m
their parents or in-laws for financial support.”

E=_)o =;o
E=-)o =;o
E=-)o =;o
E=-)o =§o
Eoo =iije

5in1048%) | Aff Gin10(64%
m E‘ can count on me

in the future Sons are more likely to agree with this

statement than daughters: 68% vs. 61%

While most Americans are willing to help their parents, those

in need may hesitate to ask for help themselves

Americans say they
are too ashamed to

Americans say they are o o
uncomfortable asking their ﬂ m
family for financial help ask for help

E_)o =;o
E-)o =;o
Eo)o =il)e
E=-)o =;o

6in 10 (56%) ARAfA 6in 10 (58%)
3
m

=ie =)o

Millennials and women of all generations were more likely to say
they would feel ashamed to ask for help:

| would feel too ashamed to ask for help

590/0 of Gen X
630/0 Vs. 570/ 590/0 Vs. 570/0 of men
o of GenZ
of millennials 540/0 of Boomers of women

Q10A: How much do you agree or disagree with each of the following statements about how you choose to speak about your finances with your family? <Showing Agree T2B>
Base: Gen Pop Total n=1000; Women n=510; Men n=477; Gen Z n=162; MfHemma(s n=293; Gen X n=251; Boomers n=274 Q11: Hovv much do you agree or disagree with the
following statements regarding your parent(s)’ finances? Base: Gen Pop An ns n=625 <Showing Agree T2B> Q13A: How much do you agree or disagree with each of the
following statements about these financial topics? <Showing Agree T2B> Ba%e ( en Pop Americans still in contact with their parents Total n=349; Men n=259; Women n=359 19



Fear of judgement by those they care about most is a driving factor for some Americans:

4in 10 (36%)

340/ women are too embarrassed to talk
© about their finances with their family

(vs. 32% of men)

Of Americans are too 5in10 (47%)

embarrassed about their Gen Z and 41% of millennials are too embarrassed to
personal finances to talk about talk about their finances with their family
them with their family (vs. 35% of Gen X and 21% of Boomers)

Children don't know the full story behind their finances because parents are too ashamed
to tell them about it; women are slightly more ashamed of their finances than men.

37% 40%

4in 10 (39%)

Americans don’t know the full story
about their parent’s finances

k]

=)o =ile
Eo)o =ii)e
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Daughters are more likely to not know the fully story
about their parents’ finances than sons: 40% vs. 37%

Men Women

50%

44%

Millennial parents 20%
were also more likely to be
embarrassed to be fully -
transparent with their children
Millennials Gen X Boomers
Average child Average child Average child
aged 5-10 aged 15-20 aged 30-40

Q10A: How much do you agree or disagree with each of the following statements about how you choose to speak about your finances with your family? <Showing

Agree T2B> Base: Gen Pop Total n=1000; Gen Pop Women n=510; Gen Pop Men n=477; Gen Pop Gen Z n=162; Gen Pop Millennials n=293; Gen Pop Gen X n=251;

Gen Pop Boomer n=274 Q10B: How much do you agree or disagree with each of the following statements about how you choose to speak about your finances with

your spouse/partner? <Showing Agree T2B> Base: Gen Pop Not Married Total n= 570; Women n=326; Men n=236 Q18: To what extent do you agree or disagree

with each of the following statements about saving money for retirement? <Showing Agree T2B> Base: Gen Pop Parents Total n=449; Mothers n=231; Fathers n=213;

Millennials n=159; Gen X n=115; Boomers n=123 20
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For most parents, talking to their kids
about giving to charity is important, and

for some, making sure some of their
inheritance goes to a good cause is
important.

Charitable conversations were a priority for many parents. 5 8()/
More than half of parents discussed 5 50/ o
giving money to charity with their o of women
children while they were growing up: Americans discussed giving to
charity
with their children
And more than half of 5 50/ (vs. 52% of men)
Americans say creating o
generational wealth is a priority: Americans

Priority in Creating Generational Wealth by Generation

M Gen Z & Millennials
B Gen X & Boomers

65%

a7%

21



When asked how they want their generational wealth to be used, nearly a quarter of parents say they
want at least a portion of the assets they’re passing along to be donated to a good cause, like a
charitable foundation (22%).

Millennials are even more likely than Gen M Millennials However, very few want the
X or Boomers to want a portion of their W GenX recipient of the generational wealth
assets donated to a charitable cause: | Breamers to donate everything to a good

cause, like a charitable foundation:

(o)
I 11% } /o

of Americans

22%

Americans by generation

Additionally, younger Americans who view creating generational wealth as a priority are more likely to
have specific intentions for how they want it to be used (77% Gen Z & Millennials).

Q13B: You mentioned creating generational wealth is a priority for you. Do you have specific intentions for how the wealth should be used? <Showing NET: Yes, | have
specific intentions, NET: Yes, donate at least a portion of the assets, NET: Yes, Invest of grow wealth> Base size: Gen Pop Prioritize Generational Wealth Total n=552; Gen
Pop Millennials n=188; Gen Pop Gen X n=120; Gen Pop Boomers n=127




Financial advisors are the new therapists.
They’re getting families to talk about
money openly and honestly.

Aside from providing practical investment or tax advice, financial advisors are
helping to bridge the gaps in conversation among mass affluent families.

877%
5 3 O/O of mass affluent

agree their financial
advisor provided practical
investment advice

Of mass affluent Americans say their 1T
financial advisor has helped their of mass affluent
family work through uncomfortable
conversations about money

This is especially true for younger affluent Americans

of mass affluent and high
net worth Gen Z &

o
millennials say their financial 56/)

advisor has helped their

827%

family with uncomfortable
conversations about money

(vs. 45% of mass affluent and high net worth
Gen X, Boomers, and Silent +)

agree their financial
advisor provided
practical tax advice

of mass affluent
individuals with a financial
advisor say their family is
more likely to discuss their
individual financial goals
with each other

(vs. 42% of mass affluent individuals
without a financial advisor)

23



In general, financial advisors help Americans feel more at ease
when talking about money.

Y Mass affluent and high net worth Americans who
7 I n 1 O o have a financial advisor say they feel positive
(72/0) emotions when talking about money

(vs. 65% who do not have a financial advisor)

In fact, financial advisors provide further comfort to mass affluent and high net
worth Gen Z and Millennials

) Mass affluent and high net worth Gen Z and
8 I n 1 O o millennials who have a financial advisor say they
(79/’) feel positive emotions when talking about money
(vs. 71% of Mass Affluent and High Net Worth Gen X,
Boomers, & Silent+ with a financial advisor)

These younger mass affluent and high net worth individuals are also much
more likely to find financial advisors helpful

e=22. 8in10(78%)
'ﬂ‘ﬂ“ﬂ“ﬂ“ﬂ‘ Mass affluent and high net worth Gen Z & millennials found their
iﬁﬂ ﬁ [O\\ financial advisor helpful

Il

(vs. 57% of Mass Affluent and High Net Worth Gen X, Boomers, & Silent+ with a financial advisor)

However, while affluent women are just as likely as men to have a financial advisor, women with
a financial advisor are still more likely to feel negative emotions about money than men.

i B Men
1 B Women

74% 76% =

| 15% 22%

. oem N

Have a financial advisor ; Feel negative emotions about money

money? Base: Mass Affluent and High Net Worth Total n=1501; Without a financial advisor
sisor n=60%*; Gen X, Boomers, and Silent+ with a financial advisor n=97

currently have a financial advisor? If so, hov

ss Affluent and High Net Worth Gen Z & Millenn

24



About the research

This year’s survey takes a closer look at how This research consisted of a 20-minute online
families approach conversations about survey of 1,000 U.S. general population adults,
finances and wealth generation, including how 1,000 U.S. mass affluent adults and 500 U.S.
parents and children and couples discuss high net worth adults.

finances with one another and who they turn Mass affluent individuals are defined as having

at least $250,000 in investable assets not
including retirement accounts or their primary

to for financial advice. Additionally, the survey
explored the level of financial transparency

among families and the factors that influence home. High net worth individuals are defined

it, as well as the role of financial advisors in as having a least $1M not including retirement

getting families to talk openly about money. accounts or their primary home

B Gen Pop
B Mass Affluent
Il High Net Worth

Survey Respondents Regional Distribution

38% 37% 38%

21% 21%

17% 18% | 17% 17% .
: 1% 13% 11%

8% 8% 9% |

Northeast : South : West : Texas : California

Midwest
Survey Respondents Survey Respondents
Generational Distribution Gender Distribution

59% 1

GenZ | Millennial i GenX | Boomers ! Silent+

Male E Female

B GenPop mMass Affluent  mHigh Net Worth W Gen Pop mMass affluent mHigh Net Worth
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(Ebank

Equal Housing Lender. Member FDIC.

This information represents the opinion of U.S. Bank. The views are subject to change at any time based on market or other conditions and are current
as of the date indicated on the materials. This is not intended to be a forecast of future events or guarantee of future results. It is not intended to
provide specific advice or to be construed as an offering of securities or recommendation to invest. Not for use as a primary basis of investment
decisions. Not to be construed to meet the needs of any particular investor. Not a representation or solicitation or an offer to sell/buy any security.
Investors should consult with their investment professional for advice concerning their particular situation. The factual information provided has been
obtained from sources believed to be reliable, but is not guaranteed as to accuracy or completeness. U.S. Bank is not affiliated or associated with any

organizations mentioned in this report.

©2024 U.S. Bank
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